
1. Program Knowledge Areas and Percentage

1.  Brief description of the Activity
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Parenting

V(A). Planned Program (Summary)

Parenting

1. Name of the Planned Program 

V(B). Program Knowledge Area(s)

1. Actual amount of professional FTE/SYs expended this Program

V(C). Planned Program (Inputs)

V(D). Planned Program (Activity)

        •  Curriculum development various workshops, seminars, and support groups     •Fact Sheets     •Newsletters
        
        
        Parenting workshops were provided to parents to offer alternative ways of disciplining their children and solutions to 
managing their parental responsibilities with the hectic schedules that might tend to stress us out today.
        Special attention was given to relatives that are raising children through workshops and social events. The goal of these 
workshops was to assist grandparents and other relatives in exploring the roles and responsibilities of care-providers in today’s 
society and to offer them some tools to help them cope with new challenges. The social interactions was designed to help them 
network with others coping with the same challenges.
         

Report Date

Extension ResearchYear: 2008

Plan

802 100% 100%

Knowledge Area

Human Development and Family Well-Being
100% 100%

KA
Code

%1862
Extension

%1890
Extension

%1862
Research

%1890
Research

Total

Actual

1862 All Other 1890 All Other 1862 All Other 1890 All Other

1862 Matching 1890 Matching 1862 Matching 1890 Matching

1890 Extension Hatch Evans-Allen

1.6 0.0 0.0 0.0

00013500

Smith-Lever 3b & 
3c

2. Actual dollars expended in this Program (includes Carryover Funds from previous years)

Extension Research

00057809

00057809

1890 18901862 1862

1.0 0.0 0.0 0.0



2.  Brief description of the target audience

1.  Standard output measures

Patent Applications Submitted

Year Target

Patents listed

TotalResearchExtension

Plan

Output Target
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700 0 0 0

2723 5000 1093 50002008

0

00 0
0 0

Parenting

        
        Seniors, adults, youth and children residing in the District of Columbia.

V(E). Planned Program (Outputs)

2.  Number of Patent Applications Submitted (Standard Research Output)

 2008:

3.  Publications (Standard General Output Measure)

Number of Peer Reviewed Publications

V(F). State Defined Outputs

Report Date

Target for the number of persons (contacts) reached through direct and indirect contact methods

2008

Plan

Plan:     0

Year ActualTarget
2008 650 5000

Curriculum developed for various workshops, seminars, support groups, fact sheets, and newsletters.

Output #1

Output Measure
●

Direct Contacts
Adults

Indirect Contacts
Adults

Direct Contacts
Youth

Indirect Contacts
Youth

TargetYear Target Target Target
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V(G). State Defined Outcomes

Report Date

Number of participants in workshops.
Number of support groups formed.
Percentage Increase in the number of parenting support groups.

1
2
3

O No. Outcome Name



Brief Explanation

1.  Evaluation Studies Planned

Evaluation Results

Key Items of Evaluation
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V(H). Planned Program (External Factors)

External factors which affected outcomes

        

V(I). Planned Program (Evaluation Studies and Data Collection)

        Pre and post testing tools were used to measure the progress of the Parenting Education program. participants. 
Participants complete survey about workshop presented.
        During the training children are encouraged to express themselves through writing and art.
        All participants report that the program has helped them to find the resources they need to better provide for their 
children. They appreciate the opportunity to talk with other parents and relatives and enjoyed meeting the parents in other 
states.

        Surveys are completed by parent participants and children when they receive services.  

Report Date

1.  Outcome Measures

2.  Associated Institution Types

3a.  Outcome Type:

3c.  Qualitative Outcome or Impact Statement

Year Quantitative Target Actual

3b.  Quantitative Outcome

Issue (Who cares and Why)

What has been done

Results

4. Associated Knowledge Areas

Knowledge AreaKA Code

Outcome #1

Not reporting on this Outcome for this Annual Report

Appropriations changes●
Government Regulations●

● Before-After (before and after program)
● During (during program)


