Community Development

Community Development

V(A). Planned Program (Summary)

1. Name of the Planned Program

Community Development

V(B). Program Knowledge Area(s)

1. Program Knowledge Areas and Percentage

KA K ledae A %1862 %1890 %1862 %1890
Code howledge Area Extension | Extension | Research | Research
608 Community Resource Planning and Development 65%
803 Sociological and Technological Change Affecting 10%
Individuals, Families and Communities
805 Community Institutions, Health, and Social Services 25%
Total 100%
V(C). Planned Program (Inputs)
1. Actual amount of professional FTE/SYs expended this Program
Year: 2007 Extension Research
1862 1890 1862 1890
Plan 7.3 0.0 0.0 0.0
Actual 45 0.0 0.0 0.0
2. Actual dollars expended in this Program (includes Carryover Funds from previous years)
Extension Research
Smith-Lever 3b & 1890 Extension Hatch Evans-Allen
95%7 0 0 0
1862 Matching 1890 Matching 1862 Matching 1890 Matching
99787 0 0 0
1862 All Other 1890 All Other 1862 All Other 1890 All Other
231797 0 0 0
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Community Development

V(D). Planned Program (Activity)

1. Brief description of the Activity

quot;Community Development" is a broad program area focusing on "capacity building" for communities, public issues
education programs, leadership skills development and economic modeling or other community asset assessments for
planning and development. Both "community" and "development"

are defined very broadly. The primary outcomes are:

* To enhance the capacity of individuals to function as effective leaders in their
organizations and communities, and to become more involved in community or organizational issues.

* To help individuals and community leaders learn about pubic policy issues, community assets and economic models so
they can make appropriate development plans for their communities.

* For communities and organizations to proactively plan and influence the future development of their communities in
positive ways to make it a desirable and positive environment for individuals, families and businesses.

2. Brief description of the target audience

Targeted audiences are individuals who are interested in "leadership development" programming, as well as
community and/or organizational leaders involved in economic development or community planning, the National
Rural Health Works program and the Nevada Rural Development Council.

V(E). Planned Program (Outputs)
1. Standard output measures

Target for the number of persons (contacts) reached through direct and indirect contact methods

Direct Contacts Indirect Contacts Direct Contacts Indirect Contacts
Adults Adults Youth Youth
Year Target Target Target Target
Plan 765 1400 3080 0
2007 6502 1700 1179 0

2. Number of Patent Applications Submitted (Standard Research Output)

Patent Applications Submitted

Year Target
Plan: O

2007: 0

Patents listed

3. Publications (Standard General Output Measure)

Number of Peer Reviewed Publications

Extension

Plan
2007 8
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Community Development
V(F). State Defined Outputs

Output Target
Output #1

Output Measure
e Number of publications produced related to "community development" for use by community leaders and/or
organizations in economic or development planning.
Year Target Actual
2007 4 8
Output #2
Output Measure
e Number individuals (adults & youth) receiving leadership or economic development training or information.
Year Target Actual
2007 100 7681
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Community Development

V(G). State Defined Outcomes

O No. Outcome Name

Number of individuals (adults & youth) learning new leadership or economic development skills/knowledge.
Number of individuals (adults & youth) applying or using new leadership or economic development
skills’/knowledge in their organizations or communities.

Number of communities completing Rural Health Works program.

The percentage of participants in one leadership program whose expectations were met or exceeded.

The percentage of participants in one leadership program who increased their community leadership activities
over the 11 month program.

6 _| Average profit for vendors at Tonopah (very rural) farmer's market.
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Community Development
Outcome #1

1. Outcome Measures

Not reporting on this Outcome for this Annual Report

2. Associated Institution Types

3a. Outcome Type:

3b. Quantitative Outcome

Year Quantitative Target Actual

3c. Qualitative Outcome or Impact Statement
Issue (Who cares and Why)

What has been done

Results

4. Associated Knowledge Areas

KA Code Knowledge Area

V(H). Planned Program (External Factors)

External factors which affected outcomes
e Appropriations changes
e Public Policy changes
e Competing Programmatic Challenges

Brief Explanation
None.

V(l). Planned Program (Evaluation Studies and Data Collection)

1. Evaluation Studies Planned
® Before-After (before and after program)
® During (during program)
® Case Study

Evaluation Results

Key Items of Evaluation

Report Date 10/16/2009 Page 5 of 5



