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4-H Youth Development

V(A). Planned Program (Summary)

4-H Youth Development

1. Name of the Planned Program 

V(B). Program Knowledge Area(s)

1. Actual amount of professional FTE/SYs expended this Program

V(C). Planned Program (Inputs)

Report Date

Extension ResearchYear: 2007

Plan

802 10%
805 10%
806 80%

Knowledge Area

Human Development and Family Well-Being

Community Institutions, Health, and Social Services

Youth Development
100%

KA
Code

%1862
Extension

%1890
Extension

%1862
Research

%1890
Research

Total

Actual

1862 All Other 1890 All Other 1862 All Other 1890 All Other

1862 Matching 1890 Matching 1862 Matching 1890 Matching

1890 Extension Hatch Evans-Allen

20.0 0.0 0.0 0.0

0003198159

Smith-Lever 3b & 
3c

2. Actual dollars expended in this Program (includes Carryover Funds from previous years)

Extension Research

000322544

000322544

1890 18901862 1862

12.0 0.0 0.0 0.0



1.  Brief description of the Activity
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V(D). Planned Program (Activity)

Report Date
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4-H Youth Development
        Life Skill Development
        

        •  County & State Activity Days
        

        •  Youth Recognition-marketing you, scholarships, achievement awards, etc
        

        •  Career Education/workforce prep
        

        •  Project related events/activities demonstrating life skills competencies
        

        •  Civic Participation
        

        •  Entrepreneurship
        

        •  Healthy Life Style Activities
        Resource Development and Maintenance
        

        •  Working with local & state 4-H Foundations
        

        •  Donor relations-public, private
        

        •  Marketing-recruiting youth, clubs/groups, general public relations
        

        •  Fund raising events and activities
        

        •  Grant Development
        Youth Leadership
        

        •  Youth Voice-committees, group, communities
        

        •  Officer Leadership Lab
        

        •  Teen Programming-State Conf., councils, exchanges, etc
        

        •  Leaders In Training/Mentor Program at 4-H Camp
        Volunteer/Staff Development and Management 
        

        •  Recruit, screen, orient, support, and recognize volunteers
        

        •  Project/activity volunteer training-multiple delivery methods
        

        •  Certification Programs – Shooting Sports, etc.
        

        •  Positive Youth Development Training
        

        •  Middle manager system design and support (includes fair superintendents)
        

        •  Training for out of school time staff
        

        •  Regional training efforts including 2008 North East Leaders Forum
        Community Youth Development
        

        •  Youth Community Involvement – Community Youth Mapping, Youth Action groups, teen centers, Youth As Partners, 
service learning
Report Date



        

        •  Family Involvement
        

        •  Youth Coalition development/participation/grant development, technical support
        

        •  Children Youth and Families At Risk (CYFAR) Initiatives
        

        •  Operation Military Kids
        Subject Matter Mastery 
        

        •  Subject matter short courses/clinic
        

        •  Skill-a-thons
        

        •  Project specific training
        Positive Youth Development
        

        •  Safe learning environments
        

        •  Camps-summer, residential, day, Operation Military Kids, family
        

        •  Technical support, translation of research, data analysis related to youth issues and development
        

        •  Policy Development

2.  Brief description of the target audience

1.  Standard output measures

Patent Applications Submitted

Year Target

Patents listed
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2300 200000 23000 5000

16022 46000 21043 50002007

0

4-H Youth Development

Youth – ages 5-18 involved in community 4-H clubs, after school programs, community coalitions and classrooms.
        
        Adult volunteers, educators, decision makers, policy makers

V(E). Planned Program (Outputs)

2.  Number of Patent Applications Submitted (Standard Research Output)

 2007:

Report Date

Target for the number of persons (contacts) reached through direct and indirect contact methods

Plan

Plan:     0

Direct Contacts
Adults

Indirect Contacts
Adults

Direct Contacts
Youth

Indirect Contacts
Youth

TargetYear Target Target Target



TotalResearchExtension

Plan
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00 0

4-H Youth Development

3.  Publications (Standard General Output Measure)

Number of Peer Reviewed Publications

Report Date

2007



Output Target
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4-H Youth Development

V(F). State Defined Outputs

Report Date

Year ActualTarget

Year ActualTarget

Year ActualTarget

Year ActualTarget

Year ActualTarget

Year ActualTarget

Year ActualTarget

Year ActualTarget

Year ActualTarget

2007 1500 5549

2007 50 105

2007 200 47

2007 50 47

2007 150 114

2007 120 68

2007 1500 9900

2007 1000 2626

2007 1000 1958

Number of youth involved in 4-H community clubs/groups and after school programs that participate in activities 
designed to increase life skills.

Output #1

Number of youth involved in partnerships who learn skills and ethical obligations related to resource development.

Output #2

Number of adults involved in partnerships who learn skills and ethical obligations related to resource development.

Output #3

Number of youth gaining leadership skills by serving on boards related to 4-H camp, clubs/groups, and/or 
foundations.

Output #4

Number of adults gaining leadership skills by serving on boards related to 4-H camp, clubs/groups, and/or 
foundations partnering with youth.

Output #5

Number of adult volunteers serving in middle management roles for 4-H.

Output #6

Number of youth enrolled in 4-H clubs/groups participating in activities to develop subject matter competency.

Output #7

Number of adult volunteers supporting traditional or classic 4-H clubs/groups participating in activities to develop 
subject matter competency.

Output #8

Number of youth engaged in activities which effect or change their community.

Output #9

Number of adult volunteers who partner with youth to engage in activities which effect or change their community.

Output #10

Output Measure

Output Measure

Output Measure

Output Measure

Output Measure

Output Measure

Output Measure

Output Measure

Output Measure

Output Measure

●

●

●

●

●

●

●

●

●

●
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4-H Youth Development

Report Date

Year ActualTarget

Year ActualTarget

Year ActualTarget

Year ActualTarget

2007 50 839

2007 500 1210

2007 100 95

2007 0 40

Youth involved in presentations through State or County Activities Days, workshops, as community club officers, 
interviews or as committee members

Output #11

Adult volunteers who help youth involved in presentations through State or County Activities Days, workshops, as 
community club officers, interviews or as committee members

Output #12

Number of volunteers who are screened, receive orientation and training in positive youth development concepts 
for 4-H clubs/groups

Output #13

Output Measure

Output Measure

Output Measure

●

●

●
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V(G). State Defined Outcomes

Report Date

Percent of NH youth involved in 4-H YD programs who demonstrate an increase in specific life skills.
Percent of youth/adults who demonstrate an increase in knowledge and skills related to specific projects and/or 
subject matter.
Percent of NH youth enrolled in 4-H YD who explore career aspirations related to their 4-H experience
Percent of NH 4-H YD new volunteers who demonstrate an increase in their understanding and use of positive 
youth development concepts when working with youth.
Percent of the NH 4-H YD middle management volunteers who gain knowledge and practice skills to master 
specific leadership roles.
Percent of volunteers on UNHCE targeted boards, committees and collaborations who report increased 
recognition of the value of youth on their boards
This represents a cross-cutting impact -- for three of our outcome measures: Percent of NH youth involved in 4-
H YD programs who demonstrate an increase in specific life skills. Percent of youth/adults who demonstrate an 
increase in knowledge and skills related to specific projects and/or subject matter. Percent of NH youth enrolled 
in 4-H YD who explore career aspirations related to their 4-H experience

1
2

3
4

5

6

7

O No. Outcome Name



Brief Explanation

1.  Evaluation Studies Planned

Evaluation Results

Key Items of Evaluation
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4-H Youth Development

V(H). Planned Program (External Factors)

External factors which affected outcomes

V(I). Planned Program (Evaluation Studies and Data Collection)

Report Date

1.  Outcome Measures

2.  Associated Institution Types

3a.  Outcome Type:

3c.  Qualitative Outcome or Impact Statement

Year Quantitative Target Actual

3b.  Quantitative Outcome

Issue (Who cares and Why)

What has been done

Results

4. Associated Knowledge Areas

Knowledge AreaKA Code

Outcome #1

Not reporting on this Outcome for this Annual Report

Economy●
Appropriations changes●
Populations changes (immigration,new cultural groupings,etc.)●

● After Only (post program)
● Retrospective (post program)


