
1. Program Knowledge Areas and Percentage

1.  Brief description of the Activity
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Family Development

Family Development

V(A). Planned Program (Summary)

Family Development

1. Name of the Planned Program 

V(B). Program Knowledge Area(s)

1. Actual amount of professional FTE/SYs expended this Program

V(C). Planned Program (Inputs)

V(D). Planned Program (Activity)

        1)The Louisiana Childcare Entrepreneurship and Training Program team worked with over 500 child care providers to 
revive or initiate child care programs. Several sessions of 12 in-depth lessons on child care and entrepreneurship were 
conducted in coastal parishes.
        2) The Family and Child Development provides 18 clock hours of training per session for over 1000 parents including 
individual/parenting responsibilities, child development, and time and money management in the STEP Program partnership.

Report Date

Extension ResearchYear: 2007

Plan

801 43% 43%
802 57% 57%

Knowledge Area

Individual and Family Resource Management

Human Development and Family Well-Being
100% 100%

KA
Code

%1862
Extension

%1890
Extension

%1862
Research

%1890
Research

Total

Actual

1862 All Other 1890 All Other 1862 All Other 1890 All Other

1862 Matching 1890 Matching 1862 Matching 1890 Matching

1890 Extension Hatch Evans-Allen

28.1 0.0 0.6 0.0

07095201747531

Smith-Lever 3b & 
3c

2. Actual dollars expended in this Program (includes Carryover Funds from previous years)

Extension Research

01116280296033

01116280296033

1890 18901862 1862

44.0 0.0 5.0 0.0



2.  Brief description of the target audience

1.  Standard output measures

Patent Applications Submitted

Year Target

Patents listed

TotalResearchExtension

Plan

Output Target
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190000 0 0 0

92144 42311 15208 26072007

0

30 3

Family Development

Our clients will be the general public including: those with low income, the elderly, youth,
        and young families, early childhood educators, parent/guardians, farm families,
        employees, employers, business owners and business groups and the incarcerated.
        Community leaders targeted include: educators, elected officials, AgCenter faculty,
        AgCenter partners, gatekeepers, local government, media representatives, policymakers,
        and master volunteers. Members of the financial community targeted include: bankers,
        insurance agents, mortgage companies, bankruptcy officials and filers. Regulatory and
        targeted building clients include: builders, building inspectors, DEQ, DNR, DOE, FEMA,
        DSS, homebuyers and first-time homebuyers, hurricane evacuees, hurricane impacted
        homebuyers, permit officers, and realtors
        

V(E). Planned Program (Outputs)

2.  Number of Patent Applications Submitted (Standard Research Output)

 2007:

3.  Publications (Standard General Output Measure)

Number of Peer Reviewed Publications

V(F). State Defined Outputs

Report Date

Target for the number of persons (contacts) reached through direct and indirect contact methods

2007

Plan

Plan:     0

Year ActualTarget
2007 190000 0

Clientele reached

Output #1

Output Measure
●

Direct Contacts
Adults

Indirect Contacts
Adults

Direct Contacts
Youth

Indirect Contacts
Youth

TargetYear Target Target Target
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Family Development

V(G). State Defined Outcomes

Report Date

Parents implement positive parenting practices1

O No. Outcome Name



Brief Explanation

1.  Evaluation Studies Planned

Evaluation Results

Key Items of Evaluation
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Family Development

V(H). Planned Program (External Factors)

External factors which affected outcomes

V(I). Planned Program (Evaluation Studies and Data Collection)

Report Date

1.  Outcome Measures

2.  Associated Institution Types

3a.  Outcome Type:

3c.  Qualitative Outcome or Impact Statement

Year Quantitative Target Actual

3b.  Quantitative Outcome

Issue (Who cares and Why)

What has been done

Results

4. Associated Knowledge Areas

Knowledge AreaKA Code

Outcome #1

Not reporting on this Outcome for this Annual Report

Natural Disasters (drought,weather extremes,etc.)●
Economy●
Public Policy changes●
Competing Programmatic Challenges●
Populations changes (immigration,new cultural groupings,etc.)●

● Before-After (before and after program)
● Case Study
● Comparisons between different groups of individuals or program participants experiencing different levels 

of program intensity.


