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V(A). Planned Program (Summary)

Commercial and Consumer Horticulture

1. Name of the Planned Program 

V(B). Program Knowledge Area(s)

1. Actual amount of professional FTE/SYs expended this Program

V(C). Planned Program (Inputs)

Report Date

Extension ResearchYear: 2007

Plan

124 10% 10%
204 20% 20%
205 40% 40%
216 20% 20%
502 10% 10%

Knowledge Area

Urban Forestry

Plant Product Quality and Utility (Preharvest)

Plant Management Systems

Integrated Pest Management Systems

New and Improved Food Products
100% 100%

KA
Code

%1862
Extension

%1890
Extension

%1862
Research

%1890
Research

Total

Actual

1862 All Other 1890 All Other 1862 All Other 1890 All Other

1862 Matching 1890 Matching 1862 Matching 1890 Matching

1890 Extension Hatch Evans-Allen

14.0 0.0 6.4 0.0

0164097302070725

Smith-Lever 3b & 
3c

2. Actual dollars expended in this Program (includes Carryover Funds from previous years)

Extension Research

03010360448809

03010360448809

1890 18901862 1862

14.0 0.0 8.2 0.0



1.  Brief description of the Activity

2.  Brief description of the target audience

1.  Standard output measures

Patent Applications Submitted

Year Target

Patents listed

TotalResearchExtension

Plan
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30000 80000 0 0

20542 77797 0 02007

1

70 0
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V(D). Planned Program (Activity)

        In the area of horticulture food crops, several applied research projects were conducted to: 1) assess new fruit and 
vegetable cultivars, 2) develop more sustainable fruit and vegetable production practices, 3) assess earliness and market 
potential of crops grown in high tunnels, 4) determine the nutritional and environmental parameters suitable for growing basil on 
the International Space Station, and 5) identifying genes that control potato tuber formation. Commercial extension specialists 
also provided knowledge, educational opportunities, and problem solving expertise to existing and new fruit and vegetable 
enterprises for remaining or becoming more profitable and sustainable.Results were disseminated to communities of interest 
through refereed and non-refereed publications, printed and web-base progress reports, educational programs, and field days 
reaching over 2000 participants.
        
        In the ornamental horticulture arena, assistance was given to diverse clients through correspondence, workshops, field 
days, presentations, and publications (printed and web-based).Consumer extension specialists answered over 3500 phone 
calls and 1000 emails, trained over 500 Master Gardeners, and presented talks to over 2000 attendees of field days, symposia, 
or workshops across the state.ISU Horticulture Extension specialists helped coordinate at least 5 symposia that attracted over 
2000 attendees.During the 2006-2007 year, eight new publications were created, eighteen publications were revised, and 
seven publications were reprinted on horticulture topics targeting primarily consumer horticulture audiences.

Turfgrass and grounds management firms
        Fruit and vegetable and alternative crop producers, sellers and processors
        Growers and sellers of landscape products and services
        Students considering horticulture as a career
        Homeowners and garden enthusiasts in Iowa

V(E). Planned Program (Outputs)

2.  Number of Patent Applications Submitted (Standard Research Output)

 2007:

Potato Transcription Factors, Methods of Use Thereof, and a Method for Enhancing Tuber Development

3.  Publications (Standard General Output Measure)

Number of Peer Reviewed Publications

Report Date

Target for the number of persons (contacts) reached through direct and indirect contact methods

2007

Plan

Plan:     0

Direct Contacts
Adults

Indirect Contacts
Adults

Direct Contacts
Youth

Indirect Contacts
Youth

TargetYear Target Target Target



Output Target
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V(F). State Defined Outputs

Report Date

Year ActualTarget
2007 6 0

Number of research studies completed.

Output #1

Output Measure
●
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V(G). State Defined Outcomes

Report Date

Number of refereed journal publications per year.
Increase the number of clients who participate in horticulture programs on production methods, market outlets, 
Best Management Practices, and IPM techniques.
Increase the number of new horticulture businesses and the expansion of existing horticulture businesses 
assisted through county offices.
Number of ISU staff hours for Master Market training of vendors and working at farmer�'s markets (to increase 
the strength of farmers markets in Iowa by cooperating with IDALS and WIC programs)
Increase involvement of Master Gardener volunteers in their communities. (Measure the number of volunteer 
hours per year.)
Increase the quality and quantity of horticulture information accessible to the gardening public. (Measure 
number of peer-reviewed extension publications.)
Green Industry Education - Education for industry professionals including arborists, nursery growers, landscape 
contractors, and turf grass managers.

1
2

3

4

5

6

7

O No. Outcome Name



Brief Explanation

1.  Evaluation Studies Planned

Evaluation Results

Key Items of Evaluation
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V(H). Planned Program (External Factors)

External factors which affected outcomes

        The largest limiting factor for ISUE Horticulture specialists is dwindling resources to travel and conduct applied 
research or present findings to others.Many extension professionals in Horticulture are relying more on electronic forms of 
communication rather than face-to-face presentations or meetings.

V(I). Planned Program (Evaluation Studies and Data Collection)

See Shade Tree Short Course Results above

Report Date

1.  Outcome Measures

2.  Associated Institution Types

3a.  Outcome Type:

3c.  Qualitative Outcome or Impact Statement

Year Quantitative Target Actual

3b.  Quantitative Outcome

Issue (Who cares and Why)

What has been done

Results

4. Associated Knowledge Areas

Knowledge AreaKA Code

Outcome #1

Not reporting on this Outcome for this Annual Report

Appropriations changes●

● After Only (post program)


